J Sainsbury plc — Annual General Meeting 2026

Responses to Pre-Submitted Shareholder Questions

Thank you to everyone who took the time to get in touch and share their thoughts at this year’s
Annual General Meeting.

Please be aware that we may have abridged some of the pre-submitted questions below for brevity
or clarity.

1

BR asked why the night shift premium for our colleagues and management hasn’t
increased in line with pay rises.

This year, we have prioritised investing in our hourly rate, which has a greater benefit for
more colleagues. We remain committed to fair and competitive pay for everyone and
regularly benchmark our premiums. We will continue to review them on an ongoing basis,
whilst making balanced choices that help us invest in all our colleagues.

HP asked whether our dividend policy, share buyback programme and executive
remuneration policy and targets deliver tangible returns to shareholders.

We focus on consistent, long-term value, balancing investment in the business, a strong
balance sheet, and returns to shareholders. This includes a progressive dividend; targeted
share buybacks and an Executive Remuneration Policy aligned to long term value creation.
Last year we returned £316m in dividends and £200m via buybacks, plus £300m from bank
disposal proceeds, with a further £300m buyback planned this year.

HP also asked how the Board monitors culture and how we ensure that all Sainsbury’s
employees have access to fair, unbiased resolution of workplace complaints and
whether we have procedures in place for colleagues to raise concerns anonymously
outsider of their line management structure.

A strong, open culture is a priority for us, with the Board keeping this under close and
regular review. We listen to our colleagues through the We're Listening survey, leadership
engagement and our National ‘Make it Better Together’ colleague representatives. Clear Fair
Treatment policies and our independent ‘Call it Out’ service ensure concerns can be raised
safely, confidentially and anonymously.

SB asked when Sainsbury’s would adopt the Real Living Wage as its base rate of pay
to all its employees.

Over the last five years we have had a strong focus on colleague pay and this is something
that our Remuneration Committee reviews regularly. We have increased colleague pay by
42% in the last five years. This year, we committed to a 5% increase for our team, which is
an above inflation increase.



5. SB also wanted to know how Sainsbury’s is conducting Human Rights due diligence to
ensure that no products or services of any kind from illegal Israeli settlements in the
Occupied Palestinian Territory are entering our supply chain.

We always look to make sure that we follow UK Government advice and take our
responsibility incredibly seriously to protect human rights in all the supply chains that we
work in. We do not source from the Occupied Palestinian Territories and we clearly label all
of our products with the country of origin. Global supply chains can be very complex, which
is why we continue to set a very high bar and standards to ensure the traceability of the
products that we source. Our Plan for Better commitment, which we review regularly at our
Corporate Responsibility and Sustainability committee, ensures that we continue to push
ourselves forward in this area.

6. 1C asked when Sainsbury’s would stop selling tobacco products.

We have a commitment to help customers make healthier choices. We know the significant
harm that smoking can cause, which is why we fully support the UK Government’s ambition
to create a smoke-free generation and reduce smoking rates. As tobacco and vapes remain
legal products, we are trying to do all we can to make sure that we have rigorous policies in
our stores to prevent underage access through our Think 25 policy and we continue to focus
on protecting young people and helping customers make alternative choices.

7. FS asked about the decision to not disclose Sainsbury’s quantifiable health targets
and if this is something that the Board would consider disclosing in the future.

We have made a very clear commitment as a business to help drive action to improve
health and one of the core actions that we are taking is to focus on how we can encourage
and help customers to buy more fibre, fruit, vegetables and products that are not high in
fat, sugar or salt (HFSS) as we understand from our customers that these choices can be
hard to navigate. We are really focused on how we can enable change which is the reason
we have prioritised action over setting a target at this stage.

Please note that full names have not been included to protect shareholders and maintain their privacy.



